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Global confidence recovers slightly (+0.3%) i remains 28% lower than 2018

Global Worldcom Confidence Index (WCI) Score
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Chart ranks countries by the level of confidence the leaders have

June 2020 Worldcom Confidence Index by Country

United States of America 20.52
United Kingdom 19.31
India 19.15
Australia 18.28
Canada 18.15
France 17.69
Germany 17.22
Japan 16.99
Italy 16.47
China 16.38
Belgium 16.14
South Africa 15.87
Russia 15.80
Sweden 15.71
Average 15.70
Portugal 15.61
Netherlands 15.27
Denmark 15.16
Romania 15.15
Finland 15.12
Norway 14.72
Brazil 14.45
Luxembourg 14.37
Hungary 14.32
Mexico 13.93
Bulgaria 13.89
Czech Republic 13.67
Poland 13.52
Iceland 12.16
Slovakia 10.28
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Confidence by Region

Confidence by Region - June 2020 June 2020 Worldcom Confidence Index by
Region - %age change since May 2020
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The level of topic engagement among leaders

Leaders’ engagement level for topics - June 2020

0.00% 1.00% 2.00% 3.00% 4.00% 5.00% 6.00% 7.00% 8.00% 9.00%

Upskilling and reskilling [ .7 7%
Retaining talent I ¢
Impact and role of media I oz
Reducing plastics and other sustainability issues IR 7 135
Economic migration I 3%
Employee engagement to improve productivity I G175
Employer brand [ ;.07
Customer satisfaction | - 6%
Cybercrime I - 1%
Financial /economic influences on success [ o 80%
Corporate image and brand reputation [ - 58%
Attracting talent NN ;oo
Competition influences success |GGG © 26%
Data privacy and protection [ : .00
Global warming and extreme weather events [N - 015
Global instability and the threat of war N - =75
Employment benefits influence on success [N - 71%
Use of technology to collaborate and innovate [N : 0%
Impact on business of the way political leaders communicate on social media [N > 11%
Crisis management N : 10%
Sexual harassment and other bad behaviour [N 1 20%
Government and legislative change | 1.24%
Global trade agreements and tariffs [N 1.21%
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5 of top 7 are employee related

Impact and role of media still high
Upskilling and reskilling retains highest
engagement level




June 2020 Worldcom Confidence Index by topics

June 2020 Worldcom Confidence Index by topics

0.00 2.00 4.00 6.00 8.00 10.00 12.00 14.00 16.00 1800  20.00

Upskilling and reskilling . . . . . . . . . 1817
Cybercrime , : : : : : : : 17.88
Customer satisfaction - : : : : : : : 17.34
Reducing plastics and other sustainability issues 17.29
Impact and role of media : : : : : : : : 17.06
Retaining talent - : : : : : : : 17.05
Corporate image and brand reputation 16.83
Economic migration : : : : : : : o 16.72
Competition influences success : : : : : : : - 16.29
Data privacy and protection : : : : : : : . 16.09
Employment benefits influence on success . . . . . . . | 16.07
Average : : : , , , , 16.01
Employer brand ) ) ) ) ) ) ) 15.85
Global warming and extreme weather events ) ) ) ) ) ) ) 15.79
Financial /economic influences on success ) ) ) ) ) ) ) 15.75
Attracting talent ) ) ) ) ) ) ) 15.40
Employee engagement to improve productivity i i i i i i i 15.40
Global trade agreements and tariffs i i i i i i i 15.22
Global instability and the threat of war ) ) ) ) ) ) ) 15.15
Use of technology to collaborate and innovate i i i i § § § 15.15
Impact on business of the way political leaders communicate on social media i i i i i i i 14.73
Crisis management ) i i i i i 1468
Sexual harassment and other bad behaviour i i i § § § 1430
Government and legislative change ) ) ) ) ) ) 13.99
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%age change of the levels of confidence in topics from May to June 2020

Yage change in confidence in topics from May to June 2020

A Confidence in all topics has decreased by between 1% and 7% T ———
A Sustainability issues sees the biggest fall WBR e
A Corporate image and brand reputation saw the third largest %0 Corportsimageand brand reputatan
decline in confidence i down 5% 1% 0 Useoftechesiogyto eoliaborate and Innovate |
A Confidence in using technology to collaborate and innovate saw A% Finwndal feaamiinliees s an s
the fourth largest fall. Perhaps this points to employees e A
beginning to struggle with lack of face-to-face contact = —
A Financial and economic influences on success also saw a A —

decline in confidence. This topic is now a topic of concern at #18
on the Index
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Leader sdo engagement | evel for aud

Leaders’ engagement level for audiences
0.00% 5.00% 10.00% 15.00% 20.00% 25.00%

19.39%
18.88%

Influencers need the most attention

19.01%
18.65%

Customers need the most attention

18.00%
17.91%

Employees need the most attention

17.07%
17.19%

Government and legislators need
the most attention

16.13%
16.12%

Shareholders need the most
attention

10.39%

Suppliers need the most attention
11.26%
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June 2020 Worldcom Confidence Index by audiences

June 2020 Worldcom Confidence Index by audiences
June data - top green and red bars
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25.94

Influencers need the most attention
28.13

21.64
Customers need the most attention
23.15

19.77

Average
21.27

Government and legislators need the 18.67

most attention 19.50

) 18.44
Employees need the most attention
19.05

17.21

Shareholders need the most attention
18.29

16.70

Suppliers need the most attention
19.47
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%age change in the | evels of confidence for aud

June 2020 Worldcom Confidence Index by audiences -
%age change since May 2020
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Confidence in the ability to upskill and reskill employees by country

0.00 5.00 10.00 15.00 20.00 25.00 30.00

Japan [ 26.05
Iceland I 22.88
United States of America [ 22.22
Brazil [ 2191
India I 19.90
China I 18.80
Italy [ 18.53
Sweden I 18.09
Germany [ 17.98
Canada [ 17.70
Belgium I 17.54
United Kingdom [ 17.37
Russia [ 17.35
Average I 17.23
Portugal —— 179
Australia I 17.12
Mexico [ 16,70
Finland e 16.30
France [ 15.88
Denmark I 15.74
Bulgaria I 1549
South Africa GGG 15.11
Romania e 14.96
Norway [ 14.82
Slovakia [ 14.76
Czech Republic [ 14.55
Poland I 1438
Luxembourg I 14.33
Netherlands [ 13.87
Hungary e 1213
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Confidence about handling Cybercrime
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Confidence in the ability to satisfy customers

0.00 5.00 10.00 15.00 20.00 25.00

Japan EE—— 20.99
United States of America [ 19.65
India I 18,60
Germany [ 18.36
Canada [ 18,33
United Kingdom e 17.97
Italy I 17.84
China I 17.56
Australia  IEE——— 1721
France [ 17.03
Poland I 16.72
Portugal GG 16,65
Sweden I 1640
9> Netherlands [ 15.29
Average [ 15,03
Romania [ 14.97
Luxembourg I 14,48
Norway e 14.47
Finland I 14,15
Brazil [ 13,63
South Africa I 13,58
Belgium I 13.48
Russia [ 13.44
Denmark I 13.07
Mexico . 1297
Hungary e 1170
Czech Republic I 1145
Iceland I 0.67
Slovakia [ 8.20
Bulgaria [ 798
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Confidence in reducing plastics and other sustainability issues

0.00 5.00 10.00 15.00 20.00 25.00

United States of America I 22.02
Russia [ ——— 0.8
Japan e
United Kingdom |5 mm— 18.76
Germany I 17.81
Canada [ 17.77
Ttaly | 177
France I 17.69
Australia | ——— 17.68
India T 1756
Brazil . 16.82
China [ 16.71
South Africa [ 16.68
Romania [ —— 1641
Hungary (e 15.81
Portugal [ 15,44
Average I 15.28
Belgium  ——— 15.17
Denmark I 14.24
Poland | 14,14
Czech Republic  E— 13,85
Sweden [ 1345
> Netherlands  E—— 12.95
Bulgaria I 1216
Luxembourg . 11.85
Mexico I 1172
Norway [ 1125
Finland S 10.57
Slovakia | 9.06
Iceland N .14
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Confidence about the impact and role of the media

France

United States of America
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Japan
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P 12.83
P 12.53
P 1241
P 12.30
P 12.10
I 11,50
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P 10,64
P 10.17
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